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THE SEASON’S BEST BAG & SHOES

FA C E - L I F T
Audrey Hepburn and the cast of the 1957 classic—and Bazaar-inspired—film
Funny Face try on the season’s striking new pieces
Artwork by Benjamin Seidler
“Think pink!” THIS PAGE: On Kay Thompson: Jacket, blouse, skirt, brooches, and shoe (on floor), Lanvin. Earrings, Buccellati.
On fashion editor: Earrings and bracelet, Chanel; bag and necklace (on arm), Lanvin.
OPPOSITE PAGE: On Audrey Hepburn: Vest, turtleneck, skirt, hat, bag (on sofa), platform (on floor), and shoes, Gucci.
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“Bonjour, Paris.” THIS
PAGE: On Thompson:
Coat, skirt, bags (in hand
and on floor), Michael
Kors Collection; hats,
Philip Treacy London;
shoes, Jimmy Choo.
On Fred Astaire: Earrings,
Michael Kors Collection;
brooch, Gucci. On
Hepburn: Coat, clutch,
and shoe (on chair),
Michael Kors Collection.
OPPOSITE PAGE:
Jacket, top, leggings
with skirt panel,
earrings, and shoes,
Louis Vuitton. Brooch
(on man, right), Chanel.

FUNNY FACE FILM STILLS, OPENING SPREAD (LEFT): PARAMOUNT PICTURES/PHOTOFEST. OPENING SPREAD (RIGHT), THIS SPREAD AND FOURTH SPREAD (RIGHT): PARAMOUNT/REX/SHUTTERSTOCK. NEXT SPREAD, FROM LEFT:
JOHN KOBAL FOUNDATION/GETTY IMAGES; EVERETT COLLECTION. FOURTH AND LAST SPREADS (LEFT): MPTVIMAGES.COM. LAST SPREAD (RIGHT): PARAMOUNT PICTURES/NEAL PETERS COLLECTION. STILL LIFE, CLOTHING AND
ACCESSORIES: LAUREN PERLSTEIN AND DON PENNY/STUDIO D. STYLING: DORIA SANTLOFER, MIAKO KATOH, SABRINA GRANDE, AND JUDITH TREZZA. ADDITIONAL ACCESSORIES: COURTESY THE DESIGNERS

Full steam ahead.
THIS PAGE: Jacket,
skirt, bag, and shoes,
Bally. Hat, Kokin.
Earrings, Céline.
Luggage, Louis
Vuitton. OPPOSITE
PAGE: Dress and bag,
Dolce & Gabbana. Hat,
Ellen Christine
Couture. Earrings,
Ralph Lauren
Collection. Gloves,
Sermoneta. Shoes,
Nancy Gonzalez.

“Take the picture.” THIS
PAGE: Skirt, Alberta
Ferretti. Necklace (in
hand), Ralph Lauren
Collection. OPPOSITE
PAGE: Dress and gloves,
Moschino Couture. Clutch,
Judith Leiber Couture.
Earrings, Le Vian. Shoes,
Jimmy Choo. Shoes
(on steps), Gucci and
Dolce & Gabbana.

Fit for a queen. THIS
PAGE: Dress, Valentino.
Crown, Dolce &
Gabbana. Earrings,
Harry Winston. Cff
(top left), Buccellati.
Bangles, Etro. Shoes,
Roger Vivier. OPPOSITE
PAGE: Gown, Vera
Wang Bride. Earrings,
Bulgari. See Where to
Buy for shopping details.

Zombie fever has taken hold of the season’s runways, with slashed-out silhouettes and
diaphanous fabrics in mesmerizing prints that would send anyone into a trance
Photographs by Mark Seliger

Strut your stuff. Dress, pants, cuffs, and platforms, Balmain. Front row (from left): Coat, Max Mara;
turtleneck, ’S Max Mara; necklace, Hoorsenbuhs. Trench coat, Lanvin; bracelet and ring, David Yurman.
Suit and T-shirt, model’s own. Blazer, blouse, and pants, Lanvin.
FASHION EDITOR: Joanna Hillman
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Z O M B I E

L A N D

You can’t really turn on the television
without coming into contact with a zombie or two.
That’s pretty much the closest you want to get
to a real zombie anyway.
The Walking Dead, about the American survivors of a
zombie infestation, is in the middle of its
seventh record-breaking season on AMC. For years,
it’s been one of the most-watched shows on air.
iZombie, a series about a twentysomething woman who
solves crimes by eating the brains of murder victims, returns
to the CW for a third season in April.
And Netflix just dropped 10 episodes of Santa Clarita Diet,
a half-hour comedy starring Drew Barrymore
as a real estate agent who wakes up one morning
and discovers not only that she’s a zombie
but that she also has a craving for raw meat, preferably if it
belongs to the bodies of her competitors at the
agency where she and her husband (Timothy
Olyphant) are, well, not exactly killing it.
Victor Fresco, the creator of Santa Clarita Diet, says that he was drawn to a series about zombies because very
few rules apply to the undead: (a) They need to eat human flesh to survive. (b) Their zombie-ness
can be transmitted only through bites. (c) The sole way of destroying zombies is by killing their brains.
The rest—how the zombie apocalypse started, what kind of products a zombie uses
in its hair, whether a zombie’s diet should be gluten-free—can be made up as you go along.
In fact, Fresco doesn’t even like using the term “zombie.”
“It’s derogatory,” he says. “I prefer ‘livingly challenged.’”
Fresco also sees zombies as a metaphor for how we interact today, in 2017. The thing about zombies
is, they just care about themselves. They’re all id. Being “livingly challenged,” Fresco says,
turns you into “the ultimate narcissist. And we’re living in a time when we celebrate
narcissists. People just act in ways that advance their own interests.”
That’s not the sole way we’ve become zombie-like. The onslaught of bad news and the constant
click bait to read it have turned many of us into catatonics. Then there are those of us so stuck
in our daily routines that we’ve become glued to our devices, incessantly tap-tap-tapping on the glass, not
even thinking about which Instagram posts deserve an actual “heart” before hearting them.
And doesn’t it seem as if everything we try to kill in our culture just finds its way back?
All those reboots, all those reality stars, all those trends that just won’t die, those unsquashable bugs.
Some examples: Mighty Morphin Power Rangers, denim jumpsuits, Bethenny Frankel,
emojis, the Terminator, black lipstick, Ryan Lochte.
It’s true, the fashion community and the supernatural don’t always mix. Werewolves, for one, are not very
respectful when it comes to their outfits—they tend to tear away their clothes.
Even if they do lean toward a chic black wardrobe, vampires can be a teensy bit messy. It’s especially
hard to get a bloodstain out in the wash, let alone with a Tide to Go pen.
The dresses on these pages feature slashed-out silhouettes and see-through fabrics, but our campy
interpretation aside, maybe a fashion risk here and there is a good way to snap out of a zombie-like
stupor. Sometimes all it takes is a new outfit to help you wake up and see the world with fresh eyes. n
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TEXT BACKGROUND PHOTO (OPENER): FROM THE WALKING DEAD, COURTESY AMC

Why does zombie culture keep multiplying?
By Marshall Heyman

Thriller style. THIS PAGE:
Dresses, choker, earring,
and bracelet, Versace.
BEAUTY BAZAAR
Stubborn makeup is no
match for Neutrogena
Deep Clean Oil-Free
Makeup Remover
Cleansing Wipes ($6.99).
OPPOSITE PAGE: Dress,
choker, and ring, Etro.

Fashion fiends. THIS PAGE:
Dress, corset, briefs, and
boots, Alexander McQueen.
OPPOSITE PAGE: Gowns and
accessories, Roberto Cavalli.
See Where to Buy for
shopping details. Models:
Jasmine Daniels, Amanda
Googe, Michi, and Kylie
Vonnahme; hair: Rudy Martins
for Sebastian; makeup:
Courtney Perkins for Dior;
makeup special effects: Gabe
Bartalos for Atlantic West
Effects; production: Wanted
Media; set design: Jakob
Bokulich. Special thanks to All
Creatures Great & Small.

